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CSA PRO WORKSHOP 
Effective Use of Social Media for 

Songwriters and Artists 
with Special Guest Deb Russell 

Tuesday, June 14, 7:15pm at the  
Buttonwood Tree, 605 Main St, Middeltown, CT.  

 The CSA June  meeting is a PRO Workshop with 
nationally known career coach Deb Russell of "The 
Artist's Edge".  Deb will  give a presentation of 
"Effective Use of Social Media" for songwriters and 
artists.   With limited time and resources to move you 
closer to your goals, it is imperative not to waste time 
and effort on social media strategies that don't work.  
Deb will show you how to maximize the time you 
spend so that you social media presence pays real 
dividends without consuming too much of your time. 
 
SEE DETAILS about Deb and her presentation on 
Page 4.   This meeting is $15 for members, $20 for 
non-members.    
 
CRITIQUE SESSION TO FOLLOW. 
 
COME -– EXPERIENCE – LEARN 

SUCCESS COMES FROM OPPORTUNITY, AND 
OPPORTUNITY COMES FROM INVOLVEMENT. 
GET INVOLVED – DON'T LET OPPORTUNITY 

SLIP AWAY! 
============================ 

REGISSTRATION NOW OPEN FOR THE 2017 
SONGWRITING RETREAT 

JOIN US APRIL 7-9, 2017 
FOR THIS UNIQUE OPPORTUNITY TO 

TAKE CONTROL OF YOUR SONGWRITING 
AND YOUR CAREER 

See Page 6 as we say goodbye  
to a good friend and colleague 

 
CRITIQUE SESSIONS 

Following regular CSA programs, as time 
permits, there will be a critique session. To 
participate in the critique session, members may 
bring a song on CD (or do it live), with 15 copies 
of typed lyric sheets, and receive constructive 
feedback. Critique sessions are a good forum for 
works in progress or rough demos. For best 
feedback, note on your lyric sheets the intended 
genre and audience for your song, and what 
your goals are (i.e. picked up by a commercial 
artist, self-produce, etc.). The programs at most 
CSA monthly meetings, except for special 
workshops, are free to members, $10 to non-
members, applicable toward membership if you 
join within 30 days. Members are encouraged to 
bring a friend who might be interested in what 
CSA offers.  

 CSA CALENDAR 
(for complete listing see www.ctsongs.com) 

 
June  14 – Middletown:  CSA PRO Workshop 
with nationally known career coach Deb Russell 
of The Artist's Edge Middletown 
Jul-Aug:   Performance opportunities 
Sept-Nov – Fall Workshops 
Dec 03 – The 20th Annual Holiday Show ! 
                    

PLAN AHEAD  FOR NEXT YEAR!  
JUMP-START YOUR SONGWRITING! 
Every CSA retreat has been an amazing 

weekend, again eliciting descriptions of "Life-
Changing", "Transformative" and "Inspiring".  

April 7-9 2017   
REGISTER NOW AT WWW.CTSONGS.COM 

 
LIMITED TO 12 SLOTS! 

 

Guiding Artists Along the Path from Creation to Realization to Proliferation 



 
 

CSA Tuesday,   June 14 Meeting:  Buttonwood Tree, 
 605 Main St, Middletown, CT 

(On-street parking.  No meters after 6pm) 

 

 

COME JOIN US NEXT YEAR FOR THE CSA SONGWRITING RETREAT APRIL 7-9, 2017.    
SIGN UP NOW TO MAKE SURE YOU DON'T MISS OUT ON THIS EXPERIENCE.  
GIVE YOUR CREATIVITY AND YOUR CAREER A JUMP-START. It's limited to 12 people, and  
the slots are already getting filled. See all the photos and reviews from the past years at www.ctsongs.com  
 
GET A NICE TAX DEDUCTION FOR YOUR OLD STUFF !  
 
If you have any old music or office equipment lying around or just old "stuff" that you don't need, 
consider donating it to CSA and you'll get a generous tax deduction ! CSA is a 501(c)(3) non-profit 
organization and all items donated to us can be deducted at their maximum fair market value. We 
have helped many folks get nice deductions for their old items, which certainly can be useful to us 
either in our regular CSA programs or our community outreach programs through LUNCH.  We 
can use any office equipment and supplies, computers and electronics,  any type of music and studio 
equipment,  and any type of item that could be used for auction or raffle. We'll provide a tax receipt 
that will give you the best possible tax-deduction. If you have anything that you might like to 
donate, contact Bill Pere at bill@billpere.com.  THANKS ! 

 
 
MAJOR OPPORTUNITY – DON’T' MISS this opportunity!  CSA is now accepting submissions for a 
national songwriting competition, looking for songs with an environmental theme.  These would be well-
crafted songs that illustrate or educate about important environmental issues such as fracking, mountain top 
mining, oil pipelines, and so many more.   There are thousands of  dollars in prizes to be had, a special 
release CD, and lots of publicity for the songs that are selected. CSA was chosen among many other 
songwriter groups  to run the contest, and all the details and entry procedures are at the website.  So write 
some new songs or polish up some that you may have, and take advantage of this great opportunity.  
Production does not matter – just the song.  Remember, it's a national contest, so you'll have to have good 
quality material.  Try out some ideas at CSA critique sessions.  See details on next page or at:   
www.ctsongs.com 
 
CONGRATULATIONS TO ROY O'NEIL.  His  musical, "Eddie and the Palaceades"  will be in concert for 
three performances as a staged reading by the Woods Hole Theater Company.  Woods Hole, Cape Cod, 
MA.  Show dates are August 12 and 13 with talk backs following evening shows and a workshop with area 
theater wizards on Saturday afternoon.  Roy's music collaborator  on the project was also the arranger and 
co-curator for a wildly successful concert in LA.  Called "Yeethoven" the concert mashed up Beethoven and 
Kanye West with a 70 member classical orchestra.  They filled the hall and turned away over 700 people. 
And there's more …  for the Square Foot Theatre Company's 10th Season in Wallingford CT,  Eddie and 
The Palaceades show dates will be March 31-April 9, 2017.    See http://www.eddieandthepalaceades.com 

 
 
 

Post your Happenings at the CSA Facebook Page!   
Participate in the Community! 



  

ENTER THE CSA ENVIRONMENTAL SONG 
CONTEST  

Seeking Songs that Inform and Educate About 
Important Environmental Issues 

- $2500 1st Prize! -  
CASH PRIZES and PROMO & PERFORMANCE OPPORTUNITIES     

Submission Deadline:  July 31, 2016   
           1st  Place: $2500   2nd Place:  $1000    3rd Place: $500   4th Place: $250  ( 2 4th place prizes, $250 each.) 

The Top 10 selected songs will appear on a Compilation CD to be released by CSA, with proceeds to benefit Environmental programs.  

We are also working to arrange a live performance opportunity for the Top 10 Winners, to be held in the Fall at the historic Coogan Farm 
restoration site in Mystic CT.   (Winners are responsible for their own transportation.  Participation in the concert is not required to enter or win 
the contest.    CSA is a 501(c)(3) charitable organization, and ll proceeds go toward prizes and to benefit CSA's education outreach 
programs through music.   This is a theme-based competition, based on the content and craft of the song, and how well it communicates its 
message.   Production, performance and style are not factors. 

Contest Terms and Conditions 

-- The contest is open to all songwriters and any style of music.  What matters is content, not style.  
-- You do not have to be a member of the Connecticut Songwriters Association to enter the contest.  It open to all, anywhere in the world who 
have something to say about any environmental issue.   All entries must be in English.  
-- We encourage songs that can move people to think and act by infoming and demonstrating, rather than just preaching or singing to the choir  
-- Writers reatain all rights to any songs subitted to the contest 
-- You must own the rights or have permission to submit the song: 
    • If there is more than one writer, you must have permission all other writers 
    • The song must not be under contract to a third party publisher. 
    • If you are not the artist performing the song, you must own all rights to the (p) performance 
      copyright or have permission to submit it.  
-- You may submit online throough this website (below) or by mail as either CD, mp3, DVD,   m4a, or YouTube link.  There is a submission 
fee of $25 per song (+$3 internet fee if submitting online  Entry fee is non-refundable.  
-- You may suibmit as many songs as you wish , but each must be submitted.  Submission materials will not be returned.  
--  Final submission deadline is July 31, 2016.   Competition winners will be notified and   announced on the CSA website  
-- The prize money will be sent to the primary contact person making the submission.  
-- The evaluation and selection of winning songs is up to the sole discretion of CSA.   
--  The selection of winners by CSA is final and not subject to dispute.  
-- CSA reserves the right to adjust the contest guidelines if it deems necessary. 
-- CSA is not responsible for and cannot be held responsible for entries lost or damaged in the mail, online links that do not work,  songs that 
infringe on any third party rights,  any disputes among co-writers of a song,  or any circumstances beyond the evaluation of submissions and 
the awarding of prizes.  
-- CSA may reject any submission that does not meet all entry guidelines.  

$2500 1st PRIZE ! 

GET YOUR ENTRIES IN NOW!  ENTER ONLINE OR BY MAIL AT: www.ctongs.com 
We look forward to your participation in the CSA Environmental Song Competition 

 

DEADLINE IS JULY 31, 2016 

 





The Artist's Edge 
with Deb Russell 

 
              Internet Marketing and Social Media Marketing for Musicians 
 
 

Debra Russell, Certified Business Coach and Speaker, presents a 
DIY Internet Marketing Seminar.  

 
You know that the Internet and Social Media have revolutionized 

the Music Industry.  You know that there are some artists 

creating really amazing success without a record contract. 

But do you know how to build that kind of success for yourself? 

In this workshop, Debra will help to diffuse the confusion 

surrounding internet marketing and social media and help you 

craft a plan to use these amazing tools to take your career to the 

next level.   We’ll cover: 

 

• Internet Marketing and Social Media – the basics and case studies in success 
• How to use the power of Niche Marketing to clearly and specifically target your efforts 
• Create a Plan and System for your online presence 

When done right, using internet marketing and social media can do amazing things for your 

career.  But like all tools, in order to reap the rewards, you have to understand how to use 

them, consistently, efficiently, and effectively. 

 
 
 
Debra Russell, the founder of Artist’s EDGE, http://Artists-Edge.com, Certified 
Business Coach since 2001 and Master NLP and Hypnosis Practitioner. Debra 
Russell uses her business knowledge plus her ability to facilitate change and growth 
with professionals in the Music Industry, helping professionals shape their success.     
 
In addition to working with private clients, Debra, has designed and delivered several 
innovative programs in the US and internationally for entertainment industry 
organizations and trade conferences such as SXSW, TAXI Road Rally, NSAI’s 
Songposium and Advanced Songwriter’s Camp and Western Arts Alliance as well as 
Universities and private associations. 
 
 
This PRO-workshop is $15 for members, and $20 for non-members. 
 
                             COME – LEARN – MOVE FORWARD. 

 



     CSA SAYS GOODBYE TO A COLLEAGUE AND GOOD FRIEND 
 

MICHAEL S. HOPKINS 1961 - 2016 
 

 
      Michael S. Hopkins, 54, of Danielson, beloved husband of 
Shelley (Hopkins) Hopkins passed away April 24, 2016 after a 
long illness.  He was born May 21, 1961 in Providence, RI, the 
son of Lucy (Lemery) Hopkins of Moosup and the late Stephen 
Hopkins. Michael grew up in Moosup and was a graduate of 
Plainfield High School. He studied music recording and audio 
production at the Recording Workshop in Ohio. He 
subsequently worked as a producer/engineer in Nashville, 
where he was the owner of The Cove Recording Studio. In 
2001 he won a Grammy for his work with Sheryl Crow on the 
album "Timeless". In 2004 he returned to Connecticut, where 
he was a partner in Ascension Recording in Brooklyn. More 
recently he was a partner in Black Hill Studios in Plainfield.  
   
     Michael was a CSA member and gave several presentations 
for CSA meetings.  He was an exceptional talent, both 
musically and technically, and was a friend and colleague to 
many CSA members. 
  
       

Michael performing with Kay Pere's "Heart & Spiral Band" 
 
My wife Kay and I had many opportunities to work with Michel both professionally and personally.  In 2004-
2005, Michael  was producer and engineer as Kay recorded her first CD in Nashville.  Michael performed on 
bass guitar with Kay and I at the release concert for the CD.  Subsequently, when he relocated here in 
Connecticut, he became a regular performer on bass in Kay's 4-piece Ensemble, in which I played guitar 
and our daughter added percussion.   Michael and his long time friend and fellow CSA member Gary Breton 
accompanied Kay into NYC to perform at the legendary CBGB venue shortly before it shut its doors for 
good.   Michael also did some work for Kay and other CSA folks at Ascension Studios, here in Connecticut. 
     There is a symmetry to life.  Kay and I first met Michael in 2004 at a music showcase event at The Music 
Lady Café, in Plainfield.   It was from that meeting that Kay decided to have Michael produce her CD. The 
last time we saw Michael, in 2014,  was also at the Music Lady Café, at a benefit event held for him, to 
honor him and help with medical expenses.   Both events were coordinated by CSA colleague Gary Breton. 
 
Michael will be missed but he touched many lives, and his music and legacy will live on. 
 
---Bill Pere 
 

                                               2014 Benefit at The Music Lady                                                   Kay Pere's "Even Better Tjhan Chocolate" 
                produced by Michael in Nashville 



How Spotify & Pandora pick your music  
HANNAH FRANCIS  (http://www.stuff.co.nz/technology/digital-living/61563418   

On five acres of Californian desert, not far from the Joshua Tree Inn where country music legend Gram 
Parsons died, Scott Pinkmountain is listening to a track off the latest Ryan Adams album.  Crouched over 
his laptop in his recording studio, he notes the minor harmonies, prominent acoustic guitar, a distant floating 
organ and delicate background vocals.He enters all this into a form on a website, and the song is filed away 
into a vast and ever-growing music database. 

Pinkmountain, a musician himself, is one of 30 music analysts working for the world's biggest music 
streaming service, US-based Pandora. Music streaming allows listeners to listen to music via the internet, 
without having to download files to their computer. It's like radio, but online. 

After nearly 10 years in the role, Pinkmountain has analysed close to 100,000 songs. Fellow analysts 
include Darian Gray, present drummer forBooker T Jones, and Nate Brenner, bass player from US indie act 
Tune-Yards. Nate Query of The Decemberists was once an analyst too, but left the company when the band 
hit global fame.  These are the humans behind the sophisticated mechanics that are changing the way we 
consume music. 

Pandora's analysts map the "DNA" of 10,000 or so songs every month as part of the company's ambitious 
"Music Genome Project", launched 12 years ago. They record up to 450 unique attributes, such as tone, 
tempo and instrumentation. From there, complex algorithms match users' listening habits to create a 
personalised radio experience that serves up songs and artists tailored to their tastes. 

Digital technology is redefining our relationship with media, giving consumers more power. It was only a 
matter of time until this caught up with radio.DJs once decided what you heard, but now that model is 
breaking down. 

Many streaming platforms – including Spotify, Apple's iTunes Radio, Rdio and more – offer some version of 
personalised music curation.Other offerings include "on-demand" music streaming, which puts the listener in 
the driving seat, letting them play what they want, when they want. Some platforms pre-program playlists 
and genre stations; some offer a mix of all the above. 

With 77 million active users worldwide at last count, dwarfing its Swedish rival Spotify at 40 million active 
users, Pandora has trumped them all. 

ART AND SCIENCE 

The "magic" of personalised music streaming is a complex science, and each streaming service applies its 
own formula. Central to each is an attempt to fuse art with science, human with machine; raising the 
question of whether computers can truly understand something as subjective as music. 

The premise is hotly contested. Australian streaming service Guvera rejects the idea completely, insisting 
that a computer algorithm can never mimic "the human experience associated with discovering new music". 
Instead, its team of specialists around the globe hand-picks new and diverse playlists daily. 

Boston-based Echo Nest, meanwhile, vigorously defends the honour of its algorithms. Acquired bySpotify 
earlier this year, Echo Nest provides data to music services including Spotify, Rdio and iHeart Radio. 

Where Pandora relies on the expert ears of its analysts, Echo Nest uses "machine learning" to catalogue the 
3 million-plus songs in its database. Its computer systems learn how best to classify a song by watching how 
real people do it first. 



For instance, explains co-founder Tristan Jehan, Echo Nest asked "hundreds of people" to ascertain the 
tempo of "thousands of songs". 

"From there, the model analyses that data to derive a formula for determining the tempo," he says. "You 
could expect an algorithm to extract that, but it's actually something very subjective." 

The MIT graduate, who boasts a PhD in machine learning, insists there is human input "at every level, in 
everything we do". 

CULTURAL BIAS 

Even if one accepts this, it is not without its problems. The people Echo Nest's algorithms learn from are 
mostly interns from the Boston area, and their musical analysis inevitably comes appended with cultural 
bias. 

Pandora employs experts in genres that may be anomalous to Western ears – such as Sameer Gupta, an 
Indian classical music teacher and performer. 

But Gupta lives in New York City. In fact, a very high proportion of Pandora's music analysts live there, as 
well as in the San Francisco Bay Area. 

In a sense, the mechanical nature of algorithms "abstracts away" from potential cultural bias. But Professor 
Andrew Brown, who heads up Griffith University's Music Technology department, says algorithms still infer 
"secondary bias". In other words, the people who design these algorithms bring their background 
assumptions to that task. 

"The assumption that something which is done by computer selection is unbiased is not exactly true,"Brown 
says. 

Business interests also tend to skew streaming platforms towards conservatism. They may prioritise adding 
popular and new artists to their databases, or present obvious recommendations, rather than throwing the 
listener something left-of-field. 

The irony of customised music services resorting to predictability isn't lost on Owen McKern, program 
manager at Melbourne's PBS FM, a community radio station that has been broadcasting a wide range of 
specialist music programs since 1979. 

McKern says PBS is unlikely to air the same song twice in one week, and believes the beauty of good radio 
is in the "unexpected". 

"You get broadcasters who put songs together that you never would have thought to do in a million years – 
nor would any computer program," he says. "They just have that X factor to pull completely disparate things 
out that, for whatever reason, just kinda work." 

Rdio, headquartered in San Francisco, goes some way to addressing this: it has a dial for users to "tune" 
their personalised stations from predictable "favourites" to recommendations that are a little more 
"adventurous". 

Still, it does not fix the problem of streaming services selecting songs largely at random and, in doing so, 
stripping them of the richness of context.   

Another problem with these types of services is that the analyses look primarily at the music and the overall 
sound (the full arrangement/production) and not at all at the lyrical crafting (i.e. content and clarity of 
communication, use of baud rate, phonetic and prosody elements, etc. )  Thus it is really looking at just the 
overall texture of an arrangement, not the craft of the actual SONG.  One might have an exceptionally well-
crafted song, but if it is not fully arranged to fit a specific genre,  it is likely to be rejected by Pandora.   



Similarly, an album that contains many well written songs that are done in a wide range of different styles 
will not fit into any of the pre-defined boxes that make up the different style-based "channels" that Pandora 
serves up.  Thus an well written collection of songs will not be seen by Pandora's gate keepers as being 
useful for their stations. 

Professor Brown says there is ample research to show that "telling a story" around a piece of media 
increases its value – something radio presenters have been doing skilfully for decades. Personalised "radio" 
services display biographical and historical information about artists, but there's no narrative to contextualise 
the delivery of streamed songs. 

But given the pace of technological innovation – and the undying faith of its evangelists – it's not much of a 
leap to imagine how these gaps might be plugged. 

Professor Brown thinks it's only a matter of time before streaming services find new ways to enrich the 
listening experience, but concedes these may not be "human curated". 

"It might just be some textual thing that goes along the bottom of the screen, or an or automated voiceover 
that talks about why the next song is selected – whether or not there's some trajectory from the last three 
songs." 

Perhaps sometime in the future there will be a Pandora-like service that is actually run by real songwriters 
who understand good songcraft,  independent of the the style with which it is presented.  

 
 



 

 
 
SONG CRITIQUES Members may bring a 
song or lyric on  CD  (or do it live) to the 
monthly meeting for critiquing by fellow 
members. Please bring  20 
copies of typed lyric sheet. Out-of-State 
members may have their songs or lyrics 
critiqued by sending one submission with 20 
typed copies of lyrics to: CSA, PO Box 511, 
Mystic CT 06355. Include an e-mail address or 
a double stamped return envelope. Please note 
that since critiquing is designed to give 
constructive feedback and suggestions for 
improvement, songs which are meant only to 
be shared for self expression (as opposed to 
critiqued for improvement) should not be 
submitted. These can be presented in 
songsharing  opportunities. 
 
Questions about CSA Programs? Need To 
check your 
Membership status? Have a news item to 
submit? Want to volunteer for a project? 
Seeking a collaborator? Change of Address? 
It's easy to contact CSA. 
 
General Info: www.ctsongs.com E-mail: 
info@ctsongs.com 
 
Change of Address, Newsletter, Membership, 
Special Projects: CSA membership PO Box 
511 Mystic CT 06355 E-Mail: 
info@ctsongwriters.com 
 
CSA on the Web: www. ctsongs.com 

 
• COLLABORATION OPPORTUNITIES 
AND NETWORKING : CSA provides 
opportunities to meet collaborators and 
providers of various music services. Make sure 
you're listed on our web site. 
 
• SONG SCREENING : CSA helps its 
members get well-crafted songs targeted to 
their best potential market. Songs may be 
screened at meetings or by mail. Selected songs 
are eligible for inclusion on CSA compilation 
albums which are often given to industry pros. 
Songs submitted for screening must have been 
presented at a prior critique session. 
(exceptions on a case-by-case basis) 
 
• PARTICIPATION IN CSA MARKETING 
OUTLETS AND DISTRIBUTION : 
Recordings by CSA members may be made 
available to retail outlets, radio stations, or 
Internet Distribution channels. 
 
COMMUNITY OUTREACH 
OPPORTUNITIES: The LUNCH Program 
offers opportunities to be involved in the 
production and performance of benefit shows 
to address hunger and poverty .   For details, 
contact info@ctsongwriting.com  

 
Members receive a free 1 year subscription to the monthly newsletter Connecticut Songsmith, free 
or discounted admission to monthly meetings and critique sessions, participation in the Song 
Share Sessions, Song Screening Services, eligibility for inclusion on Compilation CDs, free 
classified ads , and discounts on goods and services. 
 
Enclosed is my check or money order to CSA for $ ______ 
Mail to:                                      Go to: 
CSA Membership      OR            www.ctsongs.com  and 
PO Box 511                                 you may join online using 
Mystic CT 06355                          PayPal 
 

 
E-Mail: info@ctsongs.com 

 
An investment in CSA is 

an investment in yourself! 

 
An Educational, Non-Profit Organization Dedicated to Improving the Art and Craft of Original Music since 1979 

 
JOIN CSA ONLINE OF BY MAIL:  www.ctsongs.com/csajoin.htm 


