
 

 
Sept 2013 

Vol. XXXIV 
Number 9 
Issue # 396 

 
Combining Arts, 
Education, and 

Community  Outreach 

 
1979-2013 : 34 Years of Combining Arts, Education, and Community Outreach 
 

TWO SEPTEMBER EVENTS! 

 CSA FALL PRO WORKSHOP! 
Saturday September 21 1pm-5pm Morgan House,  119 High 

St, Mystic CT (directions pg 2) 

Pro Workshop with one of today's top indie artists and 
mentor to all writers and artists,  
EMIKO  
 Based in the heart of NYC, Emiko 
is a three-time featured performer 
of the Songwriters' Hall of Fame 
New Writers Showcases who has 
graced the pages of Billboard 
Magazine, FM Sound, Music 
Connection, and other mainstream 
music publications. As an award 

winning songwriter her credits include major publishing 
houses and placements such as SONY/ATV, Extreme Music 
Group, HGTV, E! Entertainment, VH1, MTV, A&E, and 
CBS Television You will have an incredible opportunity to 
learn directly from one of today's fastest rising stars.  SEE 
FULL BIO pg 3. Space is limited, register in advance:  
$20 members, $25 non-members, www.ctsongs.com or  by 
mail: CSA PO Box 511, Mystic CT 06355 

GET YOUR SONGS READY  
FOR THE PRO WORKSHOP 

Wednesday, Sept 11 7:!5pm  Glastonbury YMCA 
(directions pg 2) 

Parametric Songwriting Analysis: How to determine if your 
songs are ready to be  "Done".  

If you are planning to present a song at the  Sept 21 Pro 
Workshop (see above), or if you just want to know more 
about how to accurately evaluate the state of your song,  
bring your work to this song development workshop for 
constructive analysis.  Learn how to ask the key questions 
that will tell you if your song is working the way you want it 
to, or what you need to do to fix it.   This  is a great 
opportunity to get some feedback before presenting to a top 
Pro at the Sept 21 workshop.  This program is FREE to 
members, $5 to non-members.  

Success comes from opportunity. 
Opportunity comes from involvement. 

Get involved 

 
CRITIQUE SESSIONS 

Following regular CSA programs, as time permits, 
there will be a critique session. To participate in the 
critique session, members may bring a song on CD (or 
do it live), with 15 copies of typed lyric sheets, and 
receive constructive feedback. Critique sessions are a 
good forum for works in progress or rough demos. 
For best feedback, note on your lyric sheets the 
intended genre and audience for your song, and what 
your goals are (i.e. picked up by a commercial artist, 
self-produce, etc.). The programs at most CSA 
monthly meetings, except for special workshops, are 
free to members, $10 to non-members, applicable 
toward membership if you join within 30 days. 
Members are encouraged to bring a friend who might 
be interested in what CSA offers.  
 

 EVENT CALENDAR 
(for complete listing see www.ctsongs.com) 

 
Sept 21- CSA PRO Workshop with Emiko - Mystic 
Sept 8 CT Folk Festival & Songwriting Contest  Finals 
                  (CSA judges) 
Sept 11 – CSA Meeting, Glastonbury 
Sept 21- CSA PRO Workshop with Emiko - Mystic 
Oct 19-23 - IMC Conference, Los Angeles 
Nov  -  CSA Meeting/Workshop 
Dec 4 – CSA Meeting, Glastonbury 
Dec  7 –The 17th Annual LUNCH Holiday Show 
April 4-6, 2014:  CSA Songwriting Retreat 

 
CSA 2014 SONGWRITING RETREAT 

REGISTRATION NOW OPEN 
Don’t Miss Out.  Register now for lowest rates! 

Go to the Front of the List! 
The last retreat amazing weekend, again 

eliciting descriptions of "Life-Changing" and 
"Inspiring".  If you missed out this year and 

would like to get first shot at the slots for   
April 2014 and the lowest rates,  

REGISTER NOW AT WWW.CTSONGS.COM 
 

GIVE YOUR SONGWRITING A JUMP-
START AND GET ON THE FAST-TRACK! 

 
Guiding Artists Along the Path from Creation to Realization to Proliferation 



 
 
 
CSA Song Development Workshop, Directions to Glastonbury YMCA (Welles St.) :  
From I-91 going north or south: Take Exit 25 over the CT River onto Route 3 to Glastonbury. 
Bear right onto Route 2 towards Norwich. Take Exit 8 (Hebron Av.) off Route 2 and go right at 
the late onto Hebron Av. Go right at the next light which is New London Turnpike. Take first 
left (Welles St.) and a quick right into the Fox Run Mall. Go straight, park anywhere and look 
for CSA signs near People's Bank. From I-84 east or west: Take Exit 55 onto Route 2 towards 
Glastonbury to Exit 8. See above. From Norwich / New London area: Take Route 2 to Exit 8 in 
Glastonbury and go right and a quick left onto Hebron Av. Go 2 lights to New London Tpke. See 
above 
 
PRO Workshop 9/21: Directions to the Morgan House, 119 High St, Mystic:   I-95 going 
North, Exit 89, turn  right on to Allyn St.  I-95 going South, Exit 89, turn left onto Allyn St.  
Go to the intersection of Rt 1 (2nd light), turn Left, heading toward downtown Mystic.   You'll  
quickly come to a 5-way intersection.  On your left is Union Baptist Church. Take a  
left and enter the church parking lot.  The Morgan House is the large white house on  
your right. Enter from the wooden walkway near the playground around back.  
 

 
 

 

 
PLEASE NOTE: If you have any used printer ink cartridges, please bring them with you 
to any CSA meeting. CSA can recycle them and receive a donation. 
 
GET A NICE TAX DEDUCTION FOR YOUR OLD STUFF !  
 
If you have any old music or office equipment lying around or just old "stuff" that you don't need, 
consider donating it to CSA and you'll get a generous tax deduction ! CSA is a 501(c)(3) non-profit 
organization and all items donated to us can be deducted at their maximum fair market value. We 
have helped many folks get nice deductions for their old items, which certainly can be useful to us 
either in our regular CSA programs or our community outreach programs through LUNCH.  We 
can use any office equipment and supplies, computers and electronics,  any type of music and studio 
equipment,  and any type of item that could be used for auction or raffle. We'll provide a tax receipt 
that will give you the best possible tax-deduction. If you have anything that you might like to 
donate, contact Bill Pere at bill@billpere.com.  THANKS ! 
 
 
 

REGISTER NOW FOR THE 2014 CSA SONGWRITING RETREAT!    
 Give yourself a jump-start anf get your ccareer on the fast-track!  www.ctsongs.com 

 
 
 

 

 
October 19-23, Hollywood, 
CA,  The 2013 Independent 
Music Conference. 
 
Since 2003, IMC has been a 
premiere learning and 
networking event for 
Independent artists.   
 
CSA is proud to be a 
sponsor of IMC for 14 
years! 



 CSA FALL PRO WORKSHOP 
MEET OUR GUEST PRESENTER, From NYC:  Emiko 

At the ripe old age of 12, Emiko had already "retired" from classical music to begin making her mark 
in pop. Having played piano since she was two and half, Emiko was transforming from classical piano 
prodigy to rock and roll starlet. 

Fast forward to now, and Emiko is a three-time featured performer of the Songwriters' Hall of Fame 
New Writers Showcases who has graced the pages of Billboard Magazine, FM Sound, Music 
Connection, and other mainstream music publications. As an award winning songwriter her credits 
include major publishing houses and placements such as SONY/ATV, Extreme Music Group, HGTV, 
E! Entertainment, VH1, MTV, A&E, and CBS Television, just to name a few. 

Emiko's catalogue contains an impressive number of original works (you wouldn't believe it unless 
you heard it directly from her), with everything from pop songs to R&B and rap, to film scores and 

contemporary classical music. To add to her solo compositions, she is also in writing and production partnerships with Liberty DeVitto (best 
known as the drummer for Billy Joel), Tommy Faragher (Grammy nominated writer and producer, most recently known for his musical 
productions for the hit FOX television show "Glee") and other notable writers in the European and UK territories. 

Emiko's ability to write thought provoking and commercially relevant songs has consistently raised her profile as an artist. She has received 
instrument endorsements from Kurzweil Keyboards and JH Audio, fashion / lifestyle endorsements from renowned designer Kenneth Cole and 
Kiehl's skincare line, and has garnered social and political recognition for her charity work: Emiko headlined the Outdoor Pavilion Stage at the 
2009 Special Olympic World Winter Games, and received an Official Letter of Welcome from the Mayor of Cleveland for her work with 
World Hunger Year's Artists Against Hunger and Poverty Program. 

As a citizen of the world, Emiko's music reflects her international heritage - half Japanese, half Jewish-American - as she brings to life her 
journeys through music. Whether it's through the pulsing march of a lone drum on her song "The Great North Road" or the romantic nostalgia 
of "6am" (both from her upcoming album to be distributed through Universal Music Group), Emiko finds herself crossing musical genres as 
often as she crosses international borders these days. 

Having taken the last year off to focus on writing her new album, Emiko has found herself knee deep in the development of a TV show about 
her life and her travels, which, according to the shows producers "had to be made because no one would believe this story if we told them!" 
The series will chronicle the making of her new live stage show which tells the story of how after 15 years, Emiko left New York for a 10 day 
tour of Japan, met an Englishman in a bar and (somehow) ended up in London! 

In addition to the TV development project, Emiko is gearing up for another massive worldwide tour which will kick off in the US in September 
and take her across the 50 States, over to England and Europe and finally culminating in Japan. 

And when Emiko is not busy writing, recording, or touring, she delves into her other passion: the business side of the music industry. Named 
one of New York's Most Successful Entrepreneurial Women in Business by Young Working Women Magazine (July 2008), Emiko keeps busy 
by being the President and Founder of The 6412 Ltd., a business development/management consulting firm for up and coming artists, and as 
the Executive Director of AAMIA (The Asian American Music Industry Association), an organization dedicated to bridging the gap between 
Asia and the Western World in today's popular music industry. 

With these two businesses under her belt, Emiko has been invited to lecture and participate as a music industry expert at various music 
festivals, panels, and conferences such as Japan Music Week, The Vancouver Island Music Business Conference, The Independent Music 
Conference, and more. Emiko makes her home between New York, London and Tokyo. "Really, home is wherever the music takes me!" she 
says. Hard at work in the studio on her next album, it can surely be said that Emiko is one step closer to her favorite saying: "If there's life on 
Mars, they'll buy my album! 

====================== 

DON'T MISS THIS OPPORTUNITY!   Space is limited so register in advance.  
The program is $20 for members, $25 for non-members.   Register online at www.ctsongs.com 
or by mail:  CSA PO Box 511, Mystic CT 06355 



REGISTER NOW! 2014 SONGWRITING RETREAT 

 



CSA Happenings 
 

 
News from Bill and Kay:  For the 3rd year, Bill Pere and Kay Pere are official judges and coordinators of 
the evalutations of the live presentations by the finalists of the Connecticut Folk Festival Songwriting 
Contest, on Sept 8.    
Bill's parametric scoring system, developed through years of CSA critique,  has been in use by several 
national/international songwriting competitions. 

 
Bill Pere's  book "Songcrafters' Coloring Book: The Essential Guide to Effective and Successful Songwriting" 
is now in use on 6 continents, and this semester is a recommended text for the songwriting program at 
Temple University.  
  
Some great news from CSA's Roy O'Neil:  
Eddie and the Palaceades, a new musical by Roy O’Neil and Stephen Feigenbaum has been selected for 
presentation at the First Act Feedback Fest. This is a new musical development workshop in New York City 
sponsored by Theater Resources Unlimited and Musicalwriterzine.com. The one day workshop gives new 
musicals a chance to get professional feedback from experienced writers and producers on their opening 
number, “I want” song and their Act One closing song. Participating panelists represent experience as 
diverse as The Lion King, Dirty Rotten Scoundrels and Urinetown. Eddie and the Palaceades presentation 
at FAFF will focus on Eddie’s song, Meet Me At The Palace. 
Eddie and the Palaceades is set in Brass City and is the story of a one hit wonder who runs for mayor to 
save the old Palace theater, where the band got it’s start. It is about family break-up when ambitions take 
divergent paths. And family reunion when love conquers all. The musical is a rock and roll blend of uptempo 
tunes, ballads and production numbers. O’Neil is the book writer and lyricist. Stephen Feigenbaum is the 
music composer. Arrangements and demo production is by past CSA member Michael Holland. 
Mr. O’Neil is a Waterbury native and Woodbury resident. His past musical endeavors include American 
Brass, another Brass City story, which was presented at Broadway on the Green in Waterbury and included 
songs such as “We‘ve Got Brass“ and “Holy Land, USA“. Mr. Feigenbaum holds a Masters degree in Music 
from Yale School of Music and in 2012 his show “Independents” was awarded “Best Production” at the New 
York Fringe Festival. Mr. Holland has numerous Broadway and cabaret credits and was the arranger for the 
2012 off-Broadway revival of Godspell. The creative team hopes that exposure and experience at FAFF will 
lead to other workshop opportunities and eventually a full production. 

 
 

 
========= 

 
 

NEW CSA COMPILATION CDs WILL BE COMING 
SOON – 

Have you submitted your songs yet?



 
THE UN-COMFORT ZONE with Robert Wilson 

 

Life Lessons from My Cat 

Once upon a time, I met a beautiful, charming and witty woman and fell deeply in love. Over the 
months we dated I was the consummate romantic. I brought her flowers; wrote heartfelt love 
letters; and on occasion even sang to her. At one point she remarked that no one had ever treated 
her better. Then suddenly and unexpectedly she left me. I was devastated. When I asked her why, 
she replied, "You never listened to me." 

I had no clue what she was talking about. 

Of course I listened to her. Didn't I know her favorite foods, music and vacation spots? Absolutely! I 
also knew of her past struggles, her frustrations at work, and even her dreams for the future. 
Apparently it was not enough. In retrospect, I finally figured out the problem was that I had been 
too busy following the Golden Rule: "Do unto others as you would have them do unto you." 

Remarkably it wasn't my ex-girlfriend who taught me this lesson, it was my cat. One morning while I 
was enjoying my coffee on the back porch, Roxy came up to my chair and meowed for attention. I 
picked her up, held her and started rubbing her soft fur. I knew from past experience that she 
didn't like that, and she immediately began to squirm and try to jump out of my arms. Nevertheless - 
in the spirit of Albert Einstein's observation that insanity is doing the same thing over and over again 
and expecting different results - I hoped that she would start liking it. 

Finally, I turned her loose on my lap and petted her. She became very affectionate and gave me lots 
of nudges with her head and purred loudly. I used to think that my other cat, Spike, was the more 
loving cat because he likes to be held and cuddled, which is of course, what "I" want to do with a 
cat. Roxy does not like to be cuddled, and when I attempt it all she does is try to escape. I've 
learned that she still wants loving and wants to give it back, but it has to be her way. I realized it is 
that behavior which causes many people to see cats as aloof and unresponsive. 

As Roxy worked her way around my lap, rubbing her face against my arms, legs, chest and face, I 
thought, "Everyone comes into our lives for a reason - usually to teach us something." I looked at 
Roxy and said, "What are you here to teach me?" 

Then it dawned on me that she was there to teach me the Platinum Rule: "Do unto others as they 
would have you do unto them." In contrast to the Golden Rule which is all about "Me," the Platinum 
Rule is all about "You." The Golden Rule is about "Controlling." The Platinum Rule is about "Giving." 

In other words, to motivate someone, give them what they want. I should have known this 
intuitively from the years I spent in the advertising business. I have taught hundreds of seminars 
where I advised my students, "When you create an ad, always put the prospect first; because when 
they see or hear it, all they are thinking is: What's In It For Me!" 

I'm reminded again of the wisdom of Dale Carnegie who noted, "You can make more friends in two 
months by becoming interested in other people than you can in two years by trying to get other 
people interested in you." To do that he advises: "Be a good listener; encourage others to talk 
about themselves; talk in terms of the other person's interests; make them feel important - and do 
it sincerely." 

He then adds, "When dealing with people, let us remember we are not dealing with creatures of 
logic. We are dealing with creatures of emotion, creatures bustling with prejudices and motivated 
by pride and vanity." 

Now wait a minute... surely, he's talking about cats! 
 
Robert Evans Wilson, Jr. is a motivational speaker and humorist.  He works with companies that want to be more competitive and with people who want to 
think like innovators.  For more information on Robert's programs please visit www.jumpstartyourmeeting.com. 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

(Lots of additional information on this topic in the complete "Songcrafters' Coloring Book", Chapter 22) 
 
Writing in the Key of “W” 
 
It is widely acknowledged that the most difficult part of songwriting is coming up with a  really good 
lyric...one that expresses what you want in a new and memorable way and which reaches and touches a 
diversity of listeners.   Much of the difficulty lies in finding the balance points between specificity and 
blandness; between imagery and vagueness. It is not easy to be specific yet colorful, and to get a clear 
message across memorably in three minutes.  Cleverness with words, to produce phonetic activity is 
important, but is not enough by itself.  It takes more than that to provide the substance.  There are some 
general principles which, if followed, can make you more aware of the clarity of your lyric. One key 
principle is “writing in the key of “W”.  When you think you are done with a lyric, ask  these things: 
 
Who, What, When, Where, Why,  hoW....  By the end of your lyric, have all of these things been  conveyed 
clearly to a listener?    Who is singing?   To whom are they singing?  Are any third parties being referred to?   
What is happening?   What does each verb and each noun refer to?    When is the action occurring 
(day/night/present/past/future/what century)?  Where is this taking place (in a home, in a bar,  in 
Cleveland, in my mind, underwater)?  Why are the characters saying and doing what they do?  Why do 
they feel as they do?  Why  are they motivated to take those actions?   How did things get to be this way?  
How will they  be resolved?  How does each character feel? 
 
If you do not know the answer to any of these questions,  you may have to do some re-thinking about your 
lyric.  A study by Harvard psychology professor Daniel Gilbert, described in his book "Stumbling on 
Happiness" (Vintage Books 2007, ISBN 1400077427).  Quite simply it showed that once a question is raised in 
a person's mind, they can’t stand not knowing the answer.   Don't underestimate the power of curiosity.  
There are many ways to use it to your advantage in marketing and promotion, but in the crafting of a song,  
if your lyrics raise a question, provide the answer or least a fair set of clues to the answer.  Don’t leave the 
listener hanging. 
 
It is perfectly reasonable to conclude that for a particular lyric, it doesn’t matter at all to know where it is 
happening or when it is happening.  However,  that is not the same as not knowing the answer.  If you 
consciously conclude that some of the above are not critical to your message, then the answer is “any time” 
or “anywhere”.  The thing to avoid at all costs is creating confusion by not being specific when it does 
matter, or by leading the listener to believe that it matters.  
 
As an exercise for yourself, look at some of your lyrics and see how many of the W’s can you answer in the 
first verse?  Here’s an example from the first verse of a song about P.T. Barnum: 
 
Town of Bridgeport,   nineteenth century time                 (where and when) 
Phineas T. Barnum was making the headlines                  (who and what) 

 

The concepts discussed in this article are a part of 
the comprehensive analysis of songwriting 
presented in the complete book "Songcrafters' 
Coloring Book: The Essential Guide to Effective 
and Successful Songwriting" , by Bill Pere.  For 
additional information or to order a copy, visit 
http://www.songcrafterscoloringbook.com 

 
(More on this topic in the complete  

Songcrafters' Coloring Book) 
 



With the voice of Jenny Lind,  and General Tom Thumb              (How he was making headlines) 
He’d set up the events and watch the crowds of people come” 
 
This is an example of straight expository writing... a series of facts.  Very specific, but not necessarily 
colorful or exciting.  However, this kind of writing has its place when you look at TV theme songs 
(Gilligan’s Island, Beverly Hillbillies, Brady Bunch ... all the facts about the premise of the show  are there in 
less than two minutes).   Let’s have a look at another example from Harry Chapin’s “Dance Band on the 
Titanic” 
 
“Mama stood cryin’ by the dockside 
She said ‘Please son, don’t take this trip’ 
I said ‘Momma, sweet Momma, don’t you worry none, 
Even God couldn’t sink this ship’...” 
 
What do we know from just these four lines?  A mother is standing at the dock as her son is about to depart 
on a ship.  She is worried. He loves her, and he is confident about the success of his upcoming trip. Thus we 
know who (mother and son), where (dockside), when (departure time), and how they feel. 
 
The effectiveness of lyrics like these come not only from the specificity of the W’s, but also because it 
employs another of the important principles of a good lyric... “Show it, don’t tell it!”  To say “He smiled” is 
specific, but not colorful.  To say  “The corners of his mouth were looking up” conveys the same information 
by showing an action.” “I’m lonely” can become “the bed’s too big without you”;  “I talk on the phone a lot” 
can become “This phone’s growing into my ear”. The next lines of the above, instead of saying “the ship 
left” say “the whistle blew, they turned the screws, it churned the water into foam...” 
 
A great deal of information can be conveyed in the first few lines of a song, freeing up the rest of your 
valuable syllable-space for developing your ideas or painting your images. Consider this opening couplet: 
 
“I slip out the back door in the dead heat of summer 
 The city streets swelter, the sweat turns to steam...” 
 
What do we know?  Where (city) and When (summer),  we know it’s very hot, and that the  
singer (Who)  is engaged in a secretive activity.  Here’s another: 
 
“Hot August night, and the trees hanging down and the grass on the ground smellin sweet 
Move up the road to the outside of town and the sound of that good gospel beat” 
 
What do we know?  In these Neil Diamond lines, (which also contain 6 rhymes, assonance, and alliteration),  
we know When (August, night),  Where (edge of the road leading out of the town),   What is going on 
(gospel music), and How the air smells. 
 
This type of lyric writing is both journalistic and cinematic, like describing the world through movie 
cameras where  the lenses can zoom in and out and scenes can pan and cut between locations and 
characters, providing all the relevant information.   It  is the art of using  words to reach the visual centers of 
the listener’s mind.  And considering how many people rent videos, go to movies, and watch TV,  it makes 
for effective lyric writing. 
 
 Finally, how about this amazing bit of writing from the first verse James Taylor’s “Millworker”: 

 
My grandpa was a sailor, blew in off the water 
My father was a farmer. and I, his only daughter 
I married a millworking man from Massachusetts 
Who died from too much whiskey and left me these three faces to feed. 
 

In this brief opening to the song, we meet seven people across four generations!  We know their 
occupations and their relationships to each other.  We know who is singing the song (the daughter), that she 
is widowed, how her husband died, and her current situation. With all that rich information in the opening 
lines of the song, the writer not only has the listener’s attention, but now has the luxury of the entire rest of 
the song to use valuable syllable real-estate for imagery and character development. 



 
Thinking of your songs visually is a powerful means of developing effective lyrics.  Sometimes, you can 
“see” the whole song before you even have any words, and your lyrics can then be a matter of describing 
what you “see”.  If you can’t form a picture, go back and look at every noun in your lyric.  How many of 
them are concrete things you can see and touch (moon, chair, table, book, beer), and how many are 
intangible (happiness, loneliness, truth, beauty).  If there are no concrete reference in your lyric, it will be 
impossible for you or a listener to form a picture, and you cannot answer the W’s.  I have seen lyrics 
presented at workshops that contain 20-30 nouns, but not one single concrete reference, and the typical 
audience feedback is that they are “confused”.   Specificity takes practice, but can yield big rewards in the 
way you touch your listeners. 
 

 
================================================================= 

Grammy-Winning songwriter Bill Pere was named one of the "Top 50 Innovators, Groundbreakers and Guiding Lights of the Music Industry"  by Music 
Connection Magazine.  With more than 30 years in the music business working with top industry pros as a songwriter, performer, recording artist and educator,  
Bill is well known  for his superbly crafted  lyrics, with lasting impact.   Bill has released 16 CDs, and is President of the Connecticut Songwriters Association.  He is 
an Official Connecticut State Troubadour, and is the Founder and Executive Director of the LUNCH Ensemble (www.lunchensemble.com).   Twice named 
Connecticut Songwriter of the Year,  Bill  is a qualified MBTI practitioner, trained by the Association for Psychological Type. He is a member of CMEA and MENC, 
and as Director of the Connecticut Songwriting Academy,  he helps develop young talent in songwriting,  performing, and learning about the music business.  Bill's 
song analyses and critiques are among the best in the industry.  Bill has a graduate degree in Molecular Biology, an ARC Science teaching certification, and he has 
received two awards for Outstanding contribution to Music Education.  
 
 © Copyright 2013  Bill Pere.  All Rights Reserved.  This article may not be reposted without permission of the author. Reproduction for educational purposes is 
permitted with proper attribution.  For  workshops, consultation, critiques,  or other songwriter services,  contact Bill via his web sites, at www.billpere.com, 
www.ctsongwriting.com, and www.lunchensemble.com 
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SONG CRITIQUES Members may bring a song or lyric 
on  CD  (or do it live) to the monthly meeting for 
critiquing by fellow members. Please bring  20 
copies of typed lyric sheet. Out-of-State members may 
have their songs or lyrics critiqued by sending one 
submission with 20 typed copies of lyrics to: CSA, PO 
Box 511, Mystic CT 06355. Include an e-mail address or a 
double stamped return envelope. Please note that since 
critiquing is designed to give constructive feedback and 
suggestions for improvement, songs which are meant 
only to be shared for self expression (as opposed to 
critiqued for improvement) should not be submitted. 
These can be presented in songsharing  opportunities. 
 
Questions about CSA Programs? Need To check your 
Membership status? Have a news item to submit? 
Want to volunteer for a project? Seeking a 
collaborator? Change of Address? It's easy to contact 
CSA. 
 
General Info: www.ctsongs.com E-mail: 
info@ctsongs.com 
 
Change of Address, Newsletter, Membership, Special 
Projects: CSA membership PO Box 511 Mystic CT 
06355 E-Mail: info@ctsongwriters.com 
 
CSA on the Web: www. ctsongs.com 

 
• COLLABORATION OPPORTUNITIES AND 
NETWORKING : CSA provides opportunities to meet 
collaborators and providers of various music services. 
Make sure you're listed on our web site. 
 
• SONG SCREENING : CSA helps its members get 
well-crafted songs targeted to their best potential 
market. Songs may be screened at meetings or by mail. 
Selected songs are eligible for inclusion on CSA 
compilation albums which are often given to industry 
pros. Songs submitted for screening must have been 
presented at a prior critique session. (exceptions on a 
case-by-case basis) 
 
• PARTICIPATION IN CSA MARKETING OUTLETS 
AND DISTRIBUTION : Recordings by CSA members 
may be made available to retail outlets, radio stations, or 
Internet Distribution channels. 
 
COMMUNITY OUTREACH OPPORTUNITIES: The 
LUNCH Program offers opportunities to be involved in 
the production and performance of benefit shows to 
address hunger and poverty .   For details, contact 
info@ctsongwriting.com  

 
 

CSA REGISTRATION FORM FOR NEW MEMBERS 
 
NAME ____________________________________________________ 
 
ADDRESS:_________________________________________________ 
 
 __________________________________________________________ 
 
E_MAIL (required for newsletter) ___________________________ 
 
TODAY'S DATE:________________ BIRTH DATE  _____________ 
 
PHONE: (________)____________ OCCUPATION: ______________ 
 
CHECK WHERE APPROPRIATE __Songwriter __Lyricist 
__Vocalist 
__Composer __Musician __Patron Other:___________________ 
 

 
Membership Categories 
(outside the U.S., please add $10 to all categories) 
(All memberships include free electronic Newsletter 
Subscription. For a paper copy by mail, add $10 per 
year) 
1 year New Membership $45 
2 year New Membership $80 (save $10) 
3 year New Membership $109 (save $26) 
Full Time Student (under 19) $40/yr 
Senior Citizen (60+) $40/yr 
Lifetime $400 one time total 
e-Newsletter Subscription only ($25/yr. 12 
issues) 

Members receive a free 1 year subscription to the monthly newsletter Connecticut Songsmith, free or discounted admission to 
monthly meetings and critique sessions, participation in the Song Share Sessions, Song Screening Services, eligibility for inclusion 
on Compilation CDs, free classified ads , and discounts on goods and services. 
 
Enclosed is my check or money order to CSA for $ ______ 
Mail to:                                      Go to: 
CSA Membership      OR            www.ctsongs.com  and 
PO Box 511                                 you may join online using 
Mystic CT 06355                          PayPal 
 

 
E-Mail: info@ctsongs.com 

 
An investment in CSA is 

an investment in yourself! 

 
An Educational, Non-Profit Organization Dedicated to Improving the Art and Craft of Original Music since 1979 


